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(Translation) 
 
 

March 30, 2018 
 

To whom it may concern 
 

Company Name  Takihyo Co., Ltd. 
Representative  Kazuo Taki, Chief Executive Officer  

 (Code No. 9982 TSE/NSE 1st Section) 
Contact   Atsushi Muto,  

Director, Senior Managing Executive Officer 
in charge of the Administrative Division 

 (TEL. +81-52-587-7111) 
 
 

Notice regarding differences between business performance forecast and actual results in 
the fiscal year ended February, 2018. 

 
 

Takihyo Co., Ltd. ("Takihyo") hereby announces that differences have arisen between the 
business performance forecast for the fiscal year ended February, 2018 (March 1, 2017 to 
February 28, 2018) that was announced on December 25, 2017, and the actual results 
announced today. 

 
 

1. Fiscal year ended February 2018 Differences between consolidated full-year business 
 performance forecast and actual results 

 
Net sales 

Operating 
income 

Ordinary income 
Profit 

attributable to 
owners of parent  

Earnings per 
share 

 
Previous forecast (A) 

million yen 
73,500 

million yen 
(700) 

million yen 
(650) 

million yen 
2,400 

yen 
257.30 

Actual results (B) 72,751 (1,148) (1,099) 1,959 210.04 

Amount of 
increase/decrease(B - A) 

(748)  (448) (449) (440) ― 

Rate of 
increase/decrease (%) 

(1.0) ― ― (18.4) ― 

(Reference) Previous fiscal 
year results (fiscal year ended 

February 28, 2017) 
77,952 1,101 1,089 676 72.55 

 
2. Fiscal year ended February 2018 Differences between non-consolidated full-year business 
 performance forecast and actual results 
 Net sales Ordinary income Profit Earnings per share 

 
Previous forecast (A) 

million yen 
67,000 

million yen 
(650) 

million yen 
2,500 

yen 
268.02 

Actual results (B) 66,469 (1,018) 2,185 234.31 

Amount of 
increase / decrease(B - A) 

(530) (368) (314) ― 

Rate of 
increase/decrease (%) 

(0.8) ― (12.6) ― 

(Reference) Previous fiscal 
year results (fiscal year ended 

February 28, 2017) 
72,011 777 502 53.91 
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(Note) Takihyo carried out a consolidation of shares at a ratio of one share per five common 
shares on September 1, 2017. The earnings per share have been calculated by 
supposing that this consolidation of shares had been carried out at the beginning of the 
previous consolidated fiscal year. 

 
3. Reasons for the differences 
Despite the fact that, owing to an increase in expenditure on heating and lighting expenses 

associated with the severe cold this last winter, the economy of Japan in this consolidated fiscal 
year fundamentally shifted to the positive with regard to personal consumption (which accounts 
for 60% of real GDP), it was sluggish throughout the year. In particular, the declining trend over 
the last few years in the share of household finances accounted for by expenditure related to 
clothing has continued, and in addition to this, consumers' inclination to favor lower prices for 
clothing remains firm. 

Against this background, Takihyo worked continuously on restructuring its OEM (Original 
Equipment Manufacturing) and ODM (Original Design Manufacturing) lines of business, which 
are its core lines of business. This was undertaken in order to break out of the trend of decreased 
sales and profits that had continued since the previous fiscal year. Specifically, we reorganized 
the Sales Division with ladies' apparel as the core last November, so that it will be able to focus 
on sales of single items such as cut-and-sew, knitwear and bottoms, etc., which have been 
strengths for Takihyo up to now. At the same time, we reviewed the way product planning should 
be (as it had begun merely to follow the trends), and started working on the promotion of our 
ability to provide product lines with Takihyo's unique designs, fashionability and freshness. We 
also began working on securing appropriate profits, placing importance on ascertaining the 
prospective profitability of each product number, in order to review transactions conducted at a 
low profit rate. 

However, because we sought to gain sales at low prices and with short delivery times in order 
to recover the shortage in orders received from the beginning of the term, increased distribution 
costs and problems with quality and delivery times arose, and these became factors that caused 
the profit margin to decrease. 

In particular, with regard to the fourth quarter, sales were sluggish owing to stockouts of winter 
products such as overcoats accompanying a severe winter and to a delayed launch period for 
spring products, so efforts in November and thereafter did not lead to adequate outcomes. 
Consequently, the results were lower than the full-year business performance forecast 
announced on December 25. 

 


